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Celebrating our Past... Influencing our Future.
Happy 22nd Anniversary!
“Behind every ambitious mind, an energy that could face the toughest challenge.”

I’d like to start with this quote that I always share with my colleagues to celebrate our 
22nd anniversary. That’s how it all started for us and how it is continuing to be. Today 
we celebrate what is almost quarter of a century, and the idea is both tremendous and 
overwhelming.

As we all know, the world we live in today feels like we have been transcended into a 
new planet if compared to how it was 22 years ago. The market has changed, brands 
are speaking differently, agency structures have turned 180 degrees and the digital 
domination let alone E-Commerce is proof of that big change. One thing that still 
hasn’t changed is the spirit of passionate people. They are the ones that keep feeding 
our future, for that is how history is made.

We believe in change, that is the main attribute of growth, and most importantly, we 
believe in the people we work with.

IN STRATEGIC PARTNERSHIP WITH



2 NEW DIGITAL TRENDS

THE LATEST INNOVATIONS IN DIGITAL MEDIA, TECHNOLOGY, AND DATA TO SUPPORT DIGITAL TRANSFORMATION

https://www.smartinsights.com/managing-digital-marketing/marketing-innovation/business-critical-digital-marketing-trends/

Integrated Planning:
Always-on +
Campaigns

SEO:
Organic
Search

Paid media:
Google Ads

Programmatic
display

DIGITAL 
EXPERIENCES:

Desktop, Mobile,
In-Store

Content
Martketing

Multi-channel
Analytics

Email
marketing - 
Marketing

Automation

Social media
marketing

https://www.smartinsights.com/managing-digital-marketing/marketing-innovation/business-critical-digital-marketing-trends/
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THE HISTORY OF ADVERTISING 9 FACTS THAT PROVE SOCIAL MEDIA
HAS CHANGED THE WORLD FOREVER

5 MIND-BLOWING FACTS
ABOUT ADVERTISING RESEARCH

ADVERTISING FACTS



BOSCH EVENT
KSA

BOSCH KSA FLAGSHIP STORE OPENS TO SHOWCASE GERMAN ENGINEERED HOME APPLIANCES IN THE HEART OF JEDDAH.

4 CLIENTS EVENTS



5 ACHIEVEMENTS

LA CAMPAGNE DU MOIS
QUI A DÉPENSÉ LE PLUS GROS BUDGET EN 
DÉCEMBRE ?



6 NEW WINS

SHUFFLE AMONG THE BEST STYLES WITH ROSEPAINT, HAVE THE MOST TRENDING LOOK WITH PARIS GALLERY AND FEED YOUR SWEETEST CRAVINGS 
WITH HERSHEY’S! A MIX OF COLORS AND INSPIRATION!



7 PRIVATE OCCASIONS

SCORE HIGH. BE WINNERS

WHEN YOU THINK WORK IS ALL ABOUT SITTING BEHIND A DESK, THINK AGAIN! 
WE’VE GOT ALL THE FUN COVERED STARTING WITH TABLE FOOTBALL COMPETITIONS! HOW CREATIVE CAN YOU GET? 



8 NEW FACES

Costa majored in Marketing and Advertising and obtained his Master’s degree in 2010 
from USEK. He then moved to Riyadh in 2011, joining Impact BBDO, where he was in 
charge of Mobily Telecom. In 2014, Costa started at MEMAC OGILVY, where he handled 
Virgin Mobile. Costa worked in digital advertising, developing wide experience both 
online and offline.
 
Costa moved to Lebanon in 2018, in the aim of developing new experiences in Beirut, 
joining AGA ADK as Senior Art Director.

I am an ambitious, creative, reliable and conceptual designer, who followed 
my passion and chose art and design as a career choice.
I am a production artist as well as a specialist with a decade of successful 
experience in graphic design.

My goal is to grow and expand my knowledge everywhere I go.
I recently became a member of Wetpaint where I look forward to investing 
my experience alongside wonderful colleagues.

Elio Kassab is a recent graduate of the Lebanese American University with High 
Distinction. Academically, Elio is a Recipient of the Torch Award and a full 
scholarship that has financed his education.

Elio was the Youth Education Programs Manager in the Lebanese Red Cross and is 
a member of the Global Classrooms LAU Model UN program. He has worked with 
several multinational agencies as freelancer and trainee before joining PencellPR.

COSTA COSTI | SENIOR ART DIRECTOR ELIO KASSAB | COMMUNICATION EXECUTIVELILIANE NAJJAR | STUDIO FINALIZER



9 FUN ZONE

WHEN WE TAKE OUR CLIENTS’ 
FEEDBACK INTO CONSIDERATION...


